“WAY DOWN 
SOUTH" 


“DIXIE DOODLE” SWEEPS BROADWAY 


NEW DANCE CREATION IN 
“WAY DOWN SOUTH” SHOW 
HOTTER THAN “CHARLESTON” 
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NEW UNIT SHOW NEWSPAPERS IN LEADING CITIES FINDING HEAT WAVE 
CHARMING PRINCESS KOHANNA 
GREAT NEWS SOURCE 


HAS BIG CAST 


“MAMMY NY JINNY” 
BOASTS 248 POUNDS 
OF HARMONY 


“Mammy Jinny,’ who appears 
in Frank Cambria’s latest Publix 
stage show, “Way Down South,” 
is one of the most popular black- 
face character women now ap- 
pearing on the stage. She is 
known in the leading cities of the 
éountry for her interpretation of 
Mammy songs, in the rendition of 
which she scores one of the big 
hits in this latest Publix presen- 
tation. 

Touring with her in this show 
is Matty Fain, a noted singer of 
“blues” songs. In addition to be- 
ing partners on the stage for the 
last four years, they have also been 
partners in private life. Their 
joint appearance in Shubert’s 
“Spices of 1923’ precipitated a 
romance which eulminated in their 
marriage before the show had 
passed the third week of its long 
and successful Broadway engage- 
ment. Later they appeared in 
Joseph Howard’s ‘“‘Toy Shop” and 
with their own vaudeville act sup- 
ported by a jazz band, in which 
they toured the country sevéral 
times. Prior to joining tHe cast 
of ‘““‘Way Down South” they had 
appeared on Broadway in ‘Polly 
of Hollywood.” 

“Mammy Jinny” does not con- 
ceal the fact that she tips the 
scales at 248 pounds without her 
sunbonnet. Besides this water 
displacement she is a remarkable 
dancer and is ready to issue a 
challenge to kick higher and run 
faster than any member of her 
sex who weighs over the two hun- 
dred mark. 


PUBLIX SINGER 
SCORED IN BIG 
BROADWAY HITS 


Edmund Fitzpatrick, who por- 
trays the role of Uncle Tom in 
Frank Cambria’s ‘‘Way Down 
South,”’ has been associated with 
more than a score of Broadway 
musical and dramatic. successes 
during his 12 years on the stage. 
Mr. Fitzpatrick was first bitten by 
the stage bug when he saw an ad 
in a theatrical trade paper re- 
questing players for the Clifford 
Devereaux Shakespearian Reper- 
toire Company. He toured with 
this company for two seasons, at 
the end of which time he had ad- 
vanced so rapidly as a Thespian 
that he has engaged to play with 
Julia Arthur.. Later he appeared 
in Henry Savage’s famous produc- 
tion “Every Woman,” playing the 
parts of King Love and Passion. 

When Fitzpatrick closed with 
“Byvery Woman” he discovered 
that he could sing roles as well as 
act them, and began to attract 
attention by his singing in support 
of Fay Bainter in ‘“‘The Dream 
Girl.” Since then he has appeared 
in numerous musical successes 
including ‘‘Blossom Time,”’’ “Little 
Simplicity,” ‘Song of the Flame” 
and “Topsy and Eva” with the 
Duncan Sisters, in which success 
he also played the role of Uncle 
Tom. 


PAIR OF SPOONS 
GIVE HOT TUNES 


‘ 


If you want to start a jazz band 
in your kitchen, get in touch with 
“Chie” Ciccone in the cast of 
“Way Down South.” ‘Chic’ con- 
stitutes one-half of the team pro- 
grammed as Uke Lew and “Chic,” 
one of the big features in this lat- 
est Publix production, devised and 
staged by Frank Cambria. All 
that Ciccone needs to start a jazz 
band is a funnel or two, a few 
glasses, three table spoons, four 
teaspoons, a knife and a fork and 


BOSTON POST FEATURES 
PUBLIX DANCER ON 
FIRST PAGE 


Entranced by her Oriental 
beauty, charming personality and 
her artistry as an interpretative 
dancer, newspaper representatives 
in New Haven, Boston, Buffalo, De- 
troit and Chicago have devoted 
columns of space to Princess Ko- 
hanna Esme Hamid, — spirited 
daughter of the late Abdul Hamid, 
Sultan of Turkey, who is now 
being featured in Boris Petroff’s 
| Publix production, ‘“‘Egypt,’’ now 
on tour over the Publix Circuit. 

Although rather reticent in the 
matter of discoursing on her royal 
birth, Princess Kohanna has won 
|} the friendship of the scores of 
newspaper people she has already 
met and spurred their imagination 
on to flowery eulogies. At first 
she attempted to conceal her title 
but eventually was won over to 
the idea that it was to her benefit 
to: bask in the spotlight of news- 
paper publicity. When the “Egypt” 
company entered New Haven, a 
seore of reporters, photographers 
and motion picture~ cameramen 
were on hand to greet her. 

In Boston, the American, Post 
and other 
eolumns on their first pages to 
her impressions of America and 
our Occidental customs, to the 


an empty milk bottle. The idea 
of musical funnels was devised by 
Ciccone, he says. 

Uke Lew, whose off-stage name 
is Lew Chalne, is a native of Cali- 
fornia, and is said to be one of 
the best banjo and ukelele play- 
ers that has ever appeared on 
the Pacific Coast. He had been 
touring as a single feature in 
vaudeville until his arrival in New 
York a year ago, when he and 
Ciccone joined forces as a team. 
Since then they have played in 
the leading night clubs of Broad- 
way and have been an outstand- 
ing tonie to jaded Broadwayites. 


LEONARD’S ACE IN 
“WAY DOWN SOUTH” 


Jack Russell, whose soft shoe 
dancing is one of the big features 
in “‘Way Down South,” is known 
to vaudeville devotees around the 
country for his long association 
with the famous minstrel star, 
Eddie Leonard. Later he headed 
his own big time vaudeville pro- 
duction billed as Jack Russell and 
his Savey Hotel London Orches- 
tra. 


Sam Acro, the acrobatic dancer 
in ‘‘Way Down South,” will be re- 
membered by local theatre goers 
for his appearance in the Publix 
production ‘‘Barnyard Follies.” 
He appeared on Broadway in ‘‘Lady 
Be Good” and other successes, 
and for the past five years has 
been well known to vaudeville 
patrons. Acro is a native of Rus- 
sia, who made his first appearance 
in this country about eight years 
ago. He made a stage start as an 
acrobat and proudly boasts of hav- 
ing appeared in England, France, 
Germany, India, China and Japan. 


Although she has only been do- 
ing acrobatic dancing for the past 
year, Elsa Greenwell is said by 
critics to be unusually proficient 
in this form of Terpsichore. Miss 
Greenwell ha&S been appearing in 
vaudeville and in the leading night 
clubs, of New York. Practically 
all of the difficult steps she exe- 
cutes are of her own origin, and 
in addition to her work on the 
stage, she practices hours daily 


newspapers devoted | 


ROYAL BEAUTY 


Princess Kohanna, featured 
dancer in Boris Petroff’s 
“Egypt,”’ who is now winning 
columns of valuable news- 
paper space on her tour of 
the Publix Circuit. 


BAKERY TIE-UP 


WITH NEWMAN 


K. C. FLOODED WITH PHOTOS 
OF PARAMOUNT STARS— 
GOOD FOR TICKETS 


A sweet publicity stunt was put 
over by the Newman Theatre, 
Kansas City, last week. 


The hookup is with a local bak- 
ery. It includes enclosing a minia- 
ture photo of a Paramount star 
with every loaf of bread put out 
by the company the bakery to re- 
deem the pictures with Newman 
theatre tickets. Full-page adver- 
tisements call attention to it. 
Thousands of heralds and other 


publicity are also being used, with | 


every piece carrying the name of 
the Newman, the current picture 
and other publicity for the attrac- 
tion. 

The second day after the first 
ads appeared the bakery reported 
over 10 per cent increase in or- 
ders. 


The distribution of the heralds 
and other small stuff is being 
done through the Newman Theatre 
Boys Club, which insures the plac- 
ing of 100,000 pieces in one after- 
noon, 


The stunt will run for three 
months and promises to be most 
successful for both of the institu- 
tions. 


developing new trick routines. Be- 
fore going into acrobatie dancing, 
Miss Greenwell had attracted at- 
tention by her ability as a toe 
dancer. 


. 


Frank del Mar 
venile in “Way Down South,” 
formerly appeared with the fRo- 
chester American Opera Company, 
He recently had a successful tour 
around the Publix circuit, and 
prior to that had scored a big suec- 
cess at the Uptown Theatre, Tor- 
onto, where he played for ten con- 
secutive weeks, 


Guild, the ju- 


| source of 
}short the acquisition of 
| princess in a Publix unit 


|dul, a 
weight in printer’s ink. 


WEALTH OF GOOD PUBLICITY 
FOUND IN SULTAN’S 
DAUGHTER 


fact that she has never worn a 
hat, that she deplores the era of 
boyish bobs, that she favors the 
abolition of the veil for ‘Turkish 
women. Typewriters were ti¢kled 
in ecstacy as they spun human 
interest yarns about the doings of 
her capricious and regal pet, Ab- 
Simian well worth ,his 


In Buffalo; Detroit and Chi¢ago 
she was likewise found a fruitful 
interesting news, In 
a royal 

is the 


| scoring of a ten-strike as far as 


| publicity 


| 
| 


is concerned. You've 
got a yarn here that is red hot 
and that cannot miss. Charlie 
Pincus in New Haven, Bud Gray 
in Boston,,.Charlie Taylor in Buf- 
falo and Oscar Doob in Detroit 
cashed in columns of good space 
on Princess Kohanna. The unit 
theatres that haven’t yet played 
“Egypt’’ are in for a treat and our 
publicity purveyors from Chicago 
on, who like to play with honest- 
to-goodness lively press yarns 
should. be licking their chops in 
anticipation of this one. In the 
parlance of the turf it’s 1 to 4 and 
out. Play it straight and cash. 


JALZ BAND POLICIES 
IN PUBLIX THEATRES 


That the policy of band units 


in a number of the Publix Thea-| 


tres will be a distinct success is 
indicated by the successful in- 
auguration of this idea last week 
at the Texas Theatre. San An- 
tonio. At that house Jules Buf- 
fano opened with the poliey on 
April 16th, and business took a 
marked upward trend Another 
noted jazz band leader, Gene 
Rodemich, who made his debut at 
the Metropolitan Theatre, Boston, 
last week, got off to sueh an 
auspicious start that he promises 
to be a vogue among the elite of 
the Back Bay section 

Brooke Johns, whose 
personality formerly 
Ziegfeld’s Follies and other big 
Broadway productions. will short- 
ly institute a band policy at the 
Ambassador Theatre, St. Louis. 
Wheeler Wadsworth, known na- 
tionally for his manipulation of 
the saxophone, is scheduled to 
open with the same policy at the 
Howard Theatre, Atlanta, on May 
9th. 

Other stage band leaders now 
getting ready to add to their 
laurels in Publix Theatres are Lou 
Forbes, slated to whoop up at the 
Palace, Dallas; Ralph Pollack, 
opening at Loew’ 8 Palace Theatre, 
Memphis, on May 2nd; and Eddie 
Perry, who will act as the disciple 
of syncopation at the Metropoli- 
tan Theatre, Houston, Texas, be- 
ginning April 23rd. 


THREE DALLAS ARTISTS SIGNED 
FOLLOWING PUBLIX AUDITION 


DALLAS, April 16.——Sallie Keith 
McMahon, soprano, and Chase 
Bickle and Pat Wilds, ukulele 
players, have been signed for en- 
gagements at the Ritz Theatre, 
Tulsa, Okla., following an audi. 
tion at the Palace Theatre here. 
The auditions are being conducted 
by the Publix Circuit, which has 
transferred the Kansas City branch 
Artists’ Booking Ageney to this 
city. The agency is under the 
Management of E. George Wood 
and books acts for San Antonio, 
Houston, New Orleans, Tulsa, 


beaming 
deeorated 


Denver, Pueblo, Kangas City and|- 


Dallas. 


NOT WITH THE VA 
WAYS OF SELL 
COOL THEATI 


It’s here in the south, 
be long now in the north 
soon the sun will blaze do 
ter than ever and everybe 
swelter and suffer and a lol 
summer alibis will clutter up 
United States Mail and the 
be a lot of empty seats in 
of theatres. But Publix Th 
will be packed to the doo 
cause this is going to be one 
mer that is licked before 
rives. 


Publix Theatres have refri 
tion in a great many sitme 
and that spells opportunit y 
avengeance. There are unl 
ways to sell cool theatres ¢ 
smart advertiser will use th 
Last year.and year before ] 
refrigerated theatres did a 
pioneering and the result 
we now have an accumul 
ideas that remove all th 
work. If any one of the: 
Refrigerated Theatres — 
break summer records th 
will mean that somebody 
at the switch. 

The non-refrigerated © 
will have to exert every « 


| keep in the parade. © re 


aren’t refrigerated, bu t 
ever hear anybody say i 
hot to go to a circus, 


VADSWORTH 
BIG. SEND 


NOTED JAZZOL¢ 
ON WAY TO HOV 
THEATRE 


ia 

Wheeler Wadsworth, oad 
jazz band leader, recei# 

liant send-off in New BS 

week when he said adieu 
gilded shrines of Broadw 
started for the Howard 


Atlanta. There, beginnim 
9th, he is scheduled to 4 
the reins as Jazz King at th 
lix Theatre. 

After he had signed nil 
contract, Wadsworth, with 
Cambria, smilingly pe 
photographers and some @ 
worth’s colleagues in the | 
of jazzing lilting tunes sté 
to bid him “Bon Voyage.” 
the famous jazz band le ade 
saw him on his way — 
Bernie, George Olsen, wy 
Lopez and Ernie Gotden 
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Good Morning 
ao. ittle more than a year ago the Publix Theatres Corporation 
‘ e men d, rather than created, duly christened and started on its 


ing the highest in theatre entertainment. Since its 
ew links have been added to the chain that is Publix 


continued ee acniue of these links. As this medium, 
paper—PUBLIX OPINION. Its title signifies just what 
id expect it to be—a medium to the expression of opinion 

rment of Publix entertainment. Primarily its purpose is 
; ur unit theatres and more closely connect them in the 
of selling our stage shows to the public. We hope to offer 
n the columns of PUBLIX OPINION, publicity and exploitation 
hich can be found effective in the selling of our unit shows. 
the same token we hope to serve as an exchange for the ideas 
tk out on these shows. In short, we want to let each one of 
; just what the other fellow is doing to sell his stage show. 
an that, PUBLIX OPINION hopes to serve in its small way. 
ecting link for all the theatres of the Publix Circuit. In this 
our youngster may appear a trifle anaemic. But with proper 
nt from you. we hope to see it get livelier and develop into 
-two-fisted child. We’re dependent on you to help us 
fully through the embryonic stage. And with your 
’re sure of building PUBLIX OPINION into a child his fond 
1 be proud of. This is the youngster’s first gurgle. Let’s 
ind him and make him yell. 


bernie: new season, the summer season of 1927. Alert 
in all lines of endeavor are preparing to meet the 
} of hot weather and vacation depression. In our business 
\, signs of increased effort on every hand. The studios 
ving for picture improvement. Our own production depart- 
scheduled the finest array of stage shows and is making no 
for a possible falling off in business. Our advertising and 
departments have pledged unstinted effort in providing a 
promotion service to every theatre, large or small. This 
ill be stimulated through the medium of our new weekly 
paper PUBLIX OPINION which is to be a clearing house 
he whole business fabric of our company is built upon 
eration and it will be the mission of PUBLIX OPINION to 

s essential relationship between our widespread opera- 
KATZ. 


motion ci exhibition. Never before has ma i 
as it will be this summer. Many new theatres have 

> the past year. There are thousands of new, 
1, not only in Dur own theatres but in Mr. 
heatre across the street. In many cases it will be “the 
e fittest” and it will take every ounce of ingenuity we 
the pein that are getting closer and closer every 


Mieiet degree. Our booking and buying arrange- 
§ an advantage in attractions but that only means 
e louder. Our unit shows are in a class by them- 


ity possibilities: galore. PUBLIX OPINION each 
lling ideas and will contain ready made publicity 
‘be used. When you have a new plan, a new 
‘treatment of an old one, it should be broadcast 
| OPINION. The greatest ammunition we have is 
ive thinking and planning and a record breaking 


Seibert of our organization, There cannot be 
e Publix HGS M. BOTSFORD 


LOOKING AHEAD 
ON PUBLIX SHOWS 


OUR PLANS / ARE TO 
GIVE BOX OFFICE 
PRODUCTIONS 


By FRANK CAMBRIA. 


As the development of any in- 
dustry is a series of progressive 
steps, so have Publix stage shows 
and units gone through the same 
grind. The study of any audience 
and what is known as audience 
psychology is one of the greatest 
factors in the success of Publix 
stage shows. 


While it is true that audiences 
generally appreciate good thing? 
when cleverly done,.yet by the 
same token we find that audiences 
in different parts of the country, 
with different climatic and social 
conditions very often react to a 
number with 

different sen- 
timents. We 
are. learning 
more each 
“day as to 
what each 
particular 

audience 
appreciates 
most and this 
knowledge is 
received in 
the main by 
the reports 
received from the managers in 
each town. In a great many in- 
stances we have been agreeably 
surprised at the manner in which 
a certain type of number has been 
favorably received. universally, 
but the same cannot be said of all 
numbers. The opposite often oc- 
eurs. A number which has great 
artistic merit; very unusual and 
original, will get a very passive 
audience reaction in certain parts 
of the country. There is much 
food:for thought in this. 

There are a great many pres- 
entation features which we guard 
against due to the fact that we 
‘have already been advised that in 
certain towns that particular type 
is not. acceptable. However, each 
number is constructed on several 
basie principles, one being beauty, 
another continuity and motion, 
and third and most important fea- 
ture entertainment. In this con- 
nection the musie plays a most 
important part and the musical 
members of the production staff 
are continually working out new 
problems. The selection of un- 
derstandable music that is mel- 
odic, both classic and of a poplar 
nature, and working continually 
on devising new trick sounds 
which give the number very in- 
teresting color. 

The members of the production 
department are tireless in their 
efforts to procure the best of tal- 
ent available and I might say that 


in this we are oft times curtailed 
by the budget which we cannot 
override. But it has been grati- 
fying to hear from all of our part- 
ners and managers that the num- 
bers have been improving and con- 
tinue to show a decided improve- 
ment. The infusion of new minds 
is one of the most important fac- 
tors in the continuation of suc- 
cessfully producing stage shows. 
We shall have in the very near 
future several men of great repu- 
tation and ‘distinction in this field 
to assist us:in producing numbers. 

Enthusiasm is necessary in the 
sales talk of these numbers. It is 
the only circuit in the world 
whereby the, presentations are de- 
veloped and produced and sent 
around a circuit consistently, and 
these units can only be seen in 
Publix Theatres, because they do 
not occur elsewhere. Therefore 
you have an unusual quality which 
certainly should be sold very hard. 
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ll What Publicity Will a For You! What Are You Doing For Publicity? 


WHIRLING AROUND THE 
PUBLIX. WHEEL 


In Warren and Franc Lassiter, John Murray Anderson has for 
his ‘“‘Sampler’’ show what we believe to be the best team of dancers 
that has yet spattered leather around the circuit. They can do more 
with their feet than Kreisler can with a fiddle and we’ll shout now 
they’ll be a wow from Broadway to Atlanta. 


The reception accorded in Boston to the perennially popular John 
Phillip Sousa and the merry elicking of the cash register during his 
week there at the Metropolitan insures big weeks for the other cities 
he is scheduled to play. An enormous gross was rolled up Holy Week 
by Sousa as the stage attraction at the Metropolitan. 

The gross reached $42,500, with Boston a notoriously drear Holy 
Week for the theatres. 


Marion Sullivan, winner of the Opportunity Contest that was 
staged in Kansas City recently, will be placed in the first unit in 
which there is ensemble singing. 


That the Publix tour is extremely popular with performers is 
attested by the hundreds who seek auditions weekly at the Publix 
rehearsal halls in the Paramount Theatre. Last week there were 
more than 300 artists present at one call, including a wealth of 
pulchritude that had formerly decorated such big Broadway produc- 
tions as the ‘‘Follies,” the ‘‘Scandals,”’ the ‘Vanities’? and others 
the names of which conjure with beauty of face and form. 


Simone Andre, the sprightly little half-pint dancer who scored 
such a success in “‘Louey, the Fourteenth’? when that show starred 
Leon Errol, has been signed by John Murray Anderson for his forth- 
coming production, ‘‘The Sampler.’’ 


Advices from Los Angeles report that Paul Oscard, the debonaire 
young producer, whose smile formerly illuminated the Publix re- 
hearsal halls in New York, is achieving great success on the West 
Coast by his novel and beautiful productions. He is working there 
in association with Jack Partington. 


Frank Cambria’s next unit show, “In Old Dresden,” is now being 
cast and promises to be better even than his ‘“‘An Alpine Romance,” 
which is now registering strongly in the early weeks of its Public tour. 


The next two Murray Anderson offerings, ‘Birthstones’ and 
“Patchwork,” promise to be on par with the beautiful productions 
already devised and staged for Publix by this noted producer. 


Another big treat is promised for Publix patrons of unit shows 
with the presentation of Lottie Mayer and Her Disappearing Ballet, 
which is promised for the early part of June at the Paramount 
Theatre. 


The Newman Midnite Preview Frolics staged every Saturday night 
at the Newman Theatre, Kansas City, are proving extremely popular 
and making the merry villagers there forget all about ‘‘early to 
bed, ete.” 


The Six English Tivoli Girls, ensemble dancers, have been signed 
with Publix for four weeks in Detroit. They open this week. 


The Publix Unit, Sports Revue, which will be produced by Boris 
Petroff, and originally was to be done this month, will not be staged 
until the last of May. 


OPPORTUNITY 
STRIKES 
ONCE! 


IT WILL STRIKE 
UNIT HOUSES 
LIKE 


LIGHTNING! 


Watch For 
OPPORTUNITY 


GET BEHIND 
PUBLIX CHEX 


SELL YOUR h l ord ps pd 
srace seow | AT TL CX pinion 
VoL. I. Publix Theatres Corporation, Paramount Building, New York, Week of April 24, 1927 No. 


NOW — THE “DIXIE DO 


FOLLOW M. SENIA GLUCK 
AND PEGGY BRAGAW 
THROUGH THESE STEPS 


Ee 2 fap with the left fvot, place it in Bie 

ie the right, crossing. Step to right, with righele 

ii 1.—First step is done facing partner. Jump ‘orward, Raise right foot knee high.) Slum 

i to side, feet always together and knees bent. the ward on right foot, left leg raised in Bachiaam 

| gentleman going to his right and the lady going rel i ah Spey ey poeion, Step Sea 

Hi to her right; then jump back to starting position foot, this time right foot Taised, Knee high; hi 
i with knees straightened. Repeat this forward in this position. This whole figure is Tague 
| and backward step three times. This is then re- 


this time starting with the right foot. 


versed, the gentleman going to his left, the lady 
going to her left. 


sseriocssanceessasnscnssecaneeeneeeoee 
nr eiteetecsosansaatessaanaesoessrenensss 
ssessagasncesagesosorsesros 


3.—The next figure is the Charleston step, 
done facing partner 


Should Sell “Way 
Down South” 


“Dixie Doodle” 


The surrounding series of pho- 
tographs give you an idea of the 
main steps in “The Dixie Doodle.” 
M. Senia Gluck, creator of the 
dance, and Peggy Bragaw who ap- 
pears in “Way Down South,” have 
posed for a series of fifteen pic- 
tures which graphically depict the 
various steps in the new routine. | 
These fifteen pictures with accom- 
panying captions describing the 
various steps will be sent to each 
unit house. They should prove 
good for a newspaper tie-up. Get 
one of your newspapers to teach 

the new dance through the me- 
4.—Left foot raised, then hop on right foot. 


Then step on the left foot and hop on same (left) dium of the homens A trailer 
as right leg is swung forward. Then stomp again with motion pictures of the dance 
on left foot. The foregoing part of this figure is 
done toward the left and the continuation is done 


5 Step on right foot, cross leg, step on I 


foot, raise right. Step on right and back Ofle 


will be available a week before now step on left forward. Step right foot 


i he Wwe yi > . , A " 
to the right. Left foot is then raised in back of “Way Down South,” BB. y Welght ie then tranatarea ea ‘the Tight nf 
i right leg, with the knee bent. Then hop around body facing front like Figure 50. Raise left tt 
to the left, turning in place to the count of four. - Rieanesnenssnavesseeneenseresereenrserereeed and stomp on vight leg-Pigure 5D. 


Hien ae LRU TEAETHACE TES EALS EAST SETRTATAEET EA TAT ET PAGE THERE HLAHAAT ELS TLA HEAT EREG AAA EI ca tied eHd HA ETEA HULA LATE 


